
From www.npd.com/press/releases/press_081210.html 28 February 2009 

 
For more information: 

 
Lee Graham 

lee@leegraham.biz  
212-333-4983  

 
The NPD Group, Inc. 

900 West Shore Road 
Port Washington, NY 11050 

 

The NPD Group: Digital Copy Feature on DVDs and Blu-ray 
Discs Resonates with U.S. Consumers 

Ability to transfer digital copy from purchased disc to portable devices has 
potential to extend life of physical discs and increase time consumers spend with 
home entertainment 

Port Washington, NY, December 10, 2008 – Based on new consumer survey 
information from The NPD Group, the leader in market research for the entertainment 
industry, U.S. consumers who have purchased a video on DVD or Blu-ray Disc (BD) are 
enthusiastic about Digital Copy, which is a new feature available on many new video 
releases. In addition to the ability to play the video on a DVD or BD player, Digital Copy 
provides owners with a legal digital duplicate of the content, which can be played on 
their iPods, smartphones and other portable devices, as well as on personal computers.  

According to NPD more than half of DVD or BD buyers have watched a full-length TV 
show or movie on a portable device. One-third of DVD or BD buyers in the U.S. are 
aware of the Digital Copy feature. Three out of four DVD or BD buyers who view movies 
or TV shows on a portable device expressed interest in buying a physical disc with 
Digital Copy. More than 80 percent of consumers who have already purchased a Digital 
Copy version claimed they were interested in purchasing other titles published with this 
feature.  

“At this point every major studio is offering video buyers the option for a portable, digital 
copy of films and TV shows,” said Russ Crupnick, entertainment industry analyst for 
NPD. “For consumers who don’t have the time or know-how to download full-length 
movies or TV shows, Digital Copy provides a flexible and safe solution for transferring a 
legal version from a purchased disc to a portable device.” 

By large margins consumers prefer to receive a digital copy on a video they’ve 
purchased (79 percent), rather than by downloading from the Internet (21 percent). 
Among consumers who are interested in the feature, 38 percent also pointed to the 
benefit of having the disc as a back-up for their Digital Copy. In addition, 27 percent of 
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interested consumers said they’d be more inclined to buy a portable device, in order to 
take advantage of the Digital Copy feature. 

“The consumer preference for moving their Digital Copies to other devices, as opposed 
to downloading via the Web, shows there are still opportunities for the industry to 
promote and extend  the value of the physical DVDs and BD platforms,” Crupnick said. 

Data note: Information in this press release is from a report conducted by NPD. Data is 
based on surveys of more than 1,500 U.S. consumers (age 13 and older) who had 
purchased a DVD or Blu-ray Disc within the past year.  
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About The NPD Group, Inc.
The NPD Group is the leading provider of reliable and comprehensive consumer and 
retail information for a wide range of industries. Today, more than 1,600 manufacturers, 
retailers, and service companies rely on NPD to help them drive critical business 
decisions at the global, national, and local market levels. NPD helps our clients to 
identify new business opportunities and guide product development, marketing, sales, 
merchandising, and other functions. Information is available for the following industry 
sectors: automotive, beauty, commercial technology, consumer technology, 
entertainment, fashion, food and beverage, foodservice, home, office supplies, 
software, sports, toys, and wireless. For more information, contact us or visit 
http://www.npd.com 
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